NEW DIGITAL JOURNEYS

Adriano Accardo, Senior Industry Manager




THE WORLD HAS CHANGED...

2010 WORLD CUP, SPAIN VS NETHERLANDS
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THE WORLD HAS CHANGED...

2014 UEFA,'MUNIC’H VS MADRID
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USAGE IN THE UK

SMARTPHONES LAPTOPS TABLETS

68 % 64 % , 40 %

TBS / GOOGLE GLOBAL CONNECTED CONSUMER SURVEY, 2014 (UK), PERCENTAGE OF PEOPLE USING EACH DEVICE (JOOSIL




CONNECTIVITY IS, CHANGING BEHAVIOURS
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HES FOR WHY ARE
NG 1.5X AS FAST AS

HAT




JANUARY 2014

why

why is the sky blue
why do we yawn

why am i always tired
why do cats purr




JANUARY 2014

Google | why
why is the sky blue
why do we yawn
why am i always tired
why do cats purr

FEBRUARY 2014

Google | why
y did stacey leave eastenders
hy was flappy bird removed
why is theés
why do we yawn
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SEARCHES FOR HOW TO HAVE
TRIPLED IN THE LAST THREE
YEARS




- MAKE PAN CAKES UNITED KINGDOM
o TIE A TlE UNITED STATES

e, KISS INDIA

...GET DIMPLES THe saHAmAS

...GROW TALLER sincarore
...HACK WIFI PASSWORD camzopia

...MAKE A BABY BOY sorswana

Google




SEARCH IS MORE EXPLORATORY
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62% OF UK CONSUMERS =8

DID ONLINE RESEARCH [ Ty
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shirts that

shirts that go with navy suit
shirts that go with grey suit
shirts that go with jeans
shirts that go with blue suit
shirts that change colour

VY

25% OF UK SHOPPERS LOOK
FOR IDEAS AND
INSPIRATION ONLINE

GOOGLE CONSUMER BAROMETER




Q, MY PREGNANT WIFE...

MEXICO:
poems for my pregnant wife
words of love for my pregnant wife

ANALYSIS OF GOOGLE ADWORDS, DATA BY SETH STEPHENS-DAVIDOWITZ




Q, MY PREGNANT WIFE...

UNITED STATES:
my wife is pregnant what do | do?

my pregnant wife now what?

ANALYSIS OF GOOGLE ADWORDS, DATA BY SETH STEPHENS-DAVIDOWITZ




Q, MY PREGNANT WIFE...

UNITED KINGDOM:
my pregnant wife hates me
my pregnant wife is so mean

ANALYSIS OF GOOGLE ADWORDS, DATA BY SETH STEPHENS-DAVIDOWITZ




SEARCH IS MORE CONVERSATIONAL




GO Sle ’that movie where

that movie where a mom makes applesauce
that movie where no babies are born

that movie where time is currency

that movie where everyone goes blind

that movie where everyone dies

Google



SEARCH IS MORE ‘IN THE MOMENT"
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51% OF UK SHOPPERS GO | /% >
ONLINE TO COMPARE |8
PRODUCTS, PRICES, AND o
FEATURES |

GOOGLE CONSUMER BAROMETER




LOCATION BASED ADS LED
32% TO VISIT STORES/MAKE
PURCHASES AND 19% TO
MAKE UNPLANNED VISITS/
PURCHASES

100 best restaurants in London —

London's best ... - Time Out

www.timeout.com/.../best-restaurants-in-|...
’074 - Feast your eyes on the top

restaurants in London, from the new gastronomic

game-changers to the ...

100 best restaurants in ... - British - Italian

Brent Park

Cote Brasserie

3 reviews

< call (" Directions

O\ Web 9 Maps [E®) |

TOP LOCATION BASED SEARCHES:

SMARTPHONE COMPUTER/TABLET

®

BUSINESS HRS PRODUCT AVAIL

O

DIRECTIONS BUSINESS HRS

'/ '/

LOCAL ADDRESS LOCAL ADDRESS

Google







VIDEO IS MORE INTERRUPTED

63 % 86 %

GO ONLINE ON OF PARALLEL
THEIR DEVICES WHILE INTERNET USE IS
WATCHING TV UNRELATED TO THE
PROGRAMME BEING
WATCHED

GOOGLE CONSUMER BAROMETER
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GOOGLE INTERNAL

45% OF YOUTUBE
VIEWS IN THE UK
COME FROM MOBILE
PHONES AND TABLETS




ALL MOBILE

VIDEO IS MORE MOBILE

~ SMARTPHONE 8%

B
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TABLET 6%

OOYALA, GLOBAL VIDEO INDEX REPORT, Q3 2013; JAN 12 - SEP 13




VIDEO IS MORE INFLUENTIAL

Word of mouth /4%

Retallers & store visits 09%

Twitter 61%
Facebook 56%
TV / Movies 51%

GOOGLE THINK INSIGHTS, STATED INFLUENCE OF MEDIA TOUCH POINTS WHEN MAKING A DECISION TO PURCHASE
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ZOELLA'S HOW TO:
8M CHANNEL SUBSCRIBERS

YOUTUBE, ZOELLA AND MORE ZOELLA CHANNELS




0:15/6:30
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MARKETING IN REAL TIME

BETFAIR - 2014 CHAMPIONS LEAGUE FINAL, REAL MADRID VS ATLETICO MADRID

LUNCHTIME PRE-KICK-OFF HALFTIME m

CONTENT-DRIVEN: REAL-TIME: REAL-TIME: COMMS:
E-MAIL,IBLOGS, FIRS SMS/PUSH, PROMOS SiVES O F R OSIET ION S CROSS-SELLING

2X CUSTOMERS 4X TRADING VOLUME 2XAUS ERSEONS EE TRADING VOLUME >
£f1M TRADED £t7M

MOBILE WEB




Find out what your users are asking for (and how
they're asking for it) and be in that space

Understand context and use it to be creative and

impactful with your message

Market to people, not devices. Be included in their
lives and reactive to their changing behaviours
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